GUIDE FOR DONORS:

How Women's Philanthropy
Research Can Inform Your Giving

WHY WOMEN’S PHILANTHROPY MATTERS

Women are transforming philanthropy—as donors, decision-makers, and drivers of social change. With more women
controlling wealth, leading households, and influencing giving decisions, it's essential to understand how women
give and what motivates their philanthropy. The updated literature review from the Women's Philanthropy Institute
(WPI) offers valuable insights into these trends. Whether you're already a seasoned donor or just beginning to build a
philanthropic strategy, these research findings can help you give more intentionally, effectively, and joyfully.

KEY INSIGHTS FROM THE RESEARCH

Women are more likely to give than men, and give across a broader range of causes.
Research consistently shows that women have higher rates of charitable giving than men. Many women
support multiple causes that reflect broad concern for social well-being.

Women's giving is often rooted in empathy, values, and lived experience.

Women tend to be motivated to give by a desire to help others and address systemic issues. Women place
greater importance on empathy and care when making philanthropic decisions, rather than giving for
prestige or tax benefits.

Women's giving reflects life stage, identity, and community context.

A woman's age, marital status, religious background, and socioeconomic status can all shape giving behaviors.
For example, while many couples make charitable giving decisions jointly, when one partner takes the lead,

it's often the woman.

Donors—especially women—increasingly engage through collaborative giving models.
Giving circles (groups of individuals pooling resources and making funding decisions together) are especially
popular among women and have grown in number and influence over the past decade.

Philanthropy is increasingly influenced by awareness of social issues.
Research highlights that many women donors use their giving to respond to current events, support
underserved communities, or back causes aligned with their values and identities.
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HOW TO APPLY THESE INSIGHTS

» Clarify your giving goals and values.
Reflect on what matters most to you: What issues are you passionate about? What change do you
want to see? Your giving can reflect your lived experiences, community connections, and aspirations.

* Look for relational, transparent nonprofits.
Like many women donors, you may find fulfillment in connection, shared values, and clear communication.
Support organizations that engage donors as partners, not just funders.

* Join a giving circle or donor network.
Giving collectively allows you to amplify the impact of your giving, learn from others, and support causes
with greater visibility and input.

* Consider underfunded organizations where your gift might make an outsized impact.
For example, research shows that nonprofits serving women and girls receive less than 2% of total giving.
Organizations serving LGBTQ+ communities or communities of color also receive disproportionately
less support.

* Pay attention to who leads the organizations you support.
Research shows that women-led organizations often face barriers to funding despite delivering strong results.
Consider how nonprofit leaders and their lived experiences align with your mission.

NEXT STEPS FOR DONORS

* Map your giving. Make a list of where you currently donate. What themes or gaps emerge?
Are you supporting causes that reflect your values?

e Learn more about giving to women and girls. Explore the Women & Girls Index from WPI to gain a
deeper understanding of the funding landscape and identify organizations aligned with your interests.

» Start a conversation. Talk with your family, friends, or financial advisor about the role philanthropy plays
in your life. Consider making giving a shared and ongoing practice.

« Explore new vehicles. If you're used to writing checks or making year-end gifts, consider other options
like donor-advised funds, recurring monthly gifts, or a giving circle.

» Stay curious. Philanthropy is personal, but it doesn’t have to be private. Attend events, read about what
others are doing, and stay informed about how gender influences giving patterns.

The Women'’s Philanthropy Institute (WPI) is part of the Indiana University Lilly Family School of Philanthropy.
WPI increases understanding of women's philanthropy through rigorous research and education, interpreting
and sharing these insights broadly to improve philanthropy.

Learn more at philanthropy.indianapolis.iu.edu/institutes/womens-philanthropy-institute
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https://wgi.communityplatform.us/
https://philanthropy.indianapolis.iu.edu/institutes/womens-philanthropy-institute/

