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ABSTRACT

Recognizing that hypertension screening programs are ineffective if hyper-
tensive individuals are not motivated to seek medical care, we developed a
motivational "package" using the multi-media approach of advertising wherein
a messade is repeated through different media. Each repetition of the message
is intended to elaborate, clarify or reinforce the original message. While
still at the screening site, the new-found hypertensive subject is invited to
view a 3-minute motivational video tape which is elementary, personal, graphic,
positive, rewarding and requires only a simple action to initiate satisfaction.
An element of alarm is designed into the message to deter procrastination.
Following this message a counselor reinforces the audio visual experience,
recamending, during the subject's moment of strongest motivation, that a phy-
sician appointment be made fram the screening site.

The effectiveness of this appraoch in comparison to the traditional admo-
nition to seek medical care was compared in 2 randomly-assigned, matched groups
of hypertensives identified at a screening of 6637 municipal employees. In-
adequately controlled hypertension was found in 546 screenees (8.2%); 1235
(18.6%) had previously been told of elevated blood pressure but were normoten-
sive at screen. Mixed-media motivation (MVM) was applied to 243 subjects and
traditional techniques (T) to 234. Confirmation of initial physician visit was
obtained in 192 (79.0%) of MM and 67 (28.6%) of T (p< 0.001).

We conclude that T motivation is inadequate in insuring blood pressure
control, and, that MMM can be an extremely efficient and cost-—effective approach
to hypertension control. The MMM technique was 65% more efficient than the T
technique in terms of results (hypertensives brought under physician care) vs.
cost. Further studies to identify the efficiency of each motivational technique

in the "package" appear warranted.
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